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1. The Green Cluster
1.1. Whatis The GreenCluster?

TheGreen Clusteis an initiative developed by AKTI Project and Research Cent@914, with
the objective of building a commiiy of small businesfproducersits major task beingto
achieve gender equality and women empowermiestering cooperation across different
economic sectorand implementing an inclusive growth concépith more than 300 members
in its sixth year of peratior}, theGreen Clustehas evolved inta nation-wide dynamic formof
collaboratiorbased ortheestablisimentand develomentof innovativesynergies.

The Green Clusteemerge from theinherentneedfor continuous business innovation, and the
ackrowledgement that transformative cooperatias opposed tpuretransactional activityis
essential in the evolution of small businesses. This nirarging togetherstakeholdersvith
common interest in a collective thatvould enablebusiness growthral extroversionthrough
sharedstructuresresourcesandaccess tanformation, support anfiinds.

TheGreen Cluster brirgtogetherenterprisegrom fourteen different economaectors to:

1 strengthe joint activities, foster networking, community building and sharing of
infrastructure without bureaucracy

1 promote business growth, extroversion amdrnationalisatiorof ideas, conceptsind
efforts by providing information on sources of funding

1 support Cypriot entrepreneurs to export their servicegraducts to an international
market and boost innovation

1 work on wome sconomic empowerment and gender equality

Recently, AKTI Project and Research Centre-gaifled the extroversion of the Cluster, starting
its expansion internationally. In just 2omths of a pilot effort, the Cluster has members in ten
countries littps://www.greenclustercy.org/en/internaticnatworksj). This is an indication of
the potentialfor structures gch as the Green Clusteffhere is a gap and a need for novel
coalitionsand partnershipsnore participatory and lessireaucraticSmall enterprisesire the
backone of several countrigseconomies They can thrive througlbetter organization
structuressupportingextroversim and internationatetworking.

1Green Cluster was devel oped ewicteh afnudn dSiencgu rbiyt ytoh eg rfiaGlto |
States Department of State a tool for women economic empowerment withing an inclusive growth concept

2 Since 2018 Green Cluster did not manageateehaccess to funding. So the operation of the Cluster has been

limited to keeping the contacts and provide a smuch support to the members as possible

3 the Cluster is structured in kéctors
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1.2. Green ClusterMember Benefits

TheGreen Cluster welcomes Cypriot enterprises with fewer than 10 employees, of any sector to
both contribute te and benefit from the symbiotic environment offerday the Cluster and its
members.

There is no cost for becoming a memltfee power of the @&en Cluster comes from its evolving
networks and synergiesor more informationywatch our GreenCluster video and visit our
FaceboolPage (www,greenclustercy.org).

Member benefits from the Clusteclude:

A identification ofeconomic, market and networkingportunities

A Organisabn of sctorspecific and solutiorientednetworking eventscapacity building
workshops and seminars

A access toonline tools, the Green Clusterptatform, database of best practices, and
communication channel® share knowledge and information

A Schohrships to the members for short trainings abroad

A Technical and promotional support teemberse.g. supportfor the creation of videos,
participation in competitionssupport them to build their own facebook pages etc

A andmuch much more.

The Green Clust Members arbstedon thisMap.

With morethan 300membersthe GreenClusteris nowthelargestnetwork of smallbusinesses
in Cyprus!

1 80%of ourmembersaresmallproducerspreadaroundCyprus, primarily basedn rural
areas.

1 Morethan90%of which arenotservedby intra- andinter-city distributionnetworks

1 Appr. 60%of thememberg smallbusinesseareownedandrun by women
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2. #WePersistTogetherCampaign

2.1. COVID19 lockdown and impact an small producers

The COVID19 lockdown in Cyprus went into force BaMarch 2020 eliminating the access
of small producers to their customers and vice versa. Multiple Green Cluster members,
concerned about their economic viability, turned to AKTiheCluster coordinator for a
possible solution that could keep their operationsing) albeit in reduced capacity.

Following an examination of the current situation, AKTI grouped its cluster members into the
following categories based on their needs:
1. Praducers (Farmers)dresh vegetableandfruits
2. Producers of other edihleonperishablgroductssuch asoney,olive oil, jams, pasta
etc.,which do not require technical solutions for distributfpe. refrigerators)
3. Producers of nordible productsiech as natural cosmetics, planirseries, , and even
services such as small marketing companies

22. AKTIlI 6s Green Cluster coraoCowdid v positi on:

The official ban on o uhbedistgmoupinammedtate slahgemar k et s
most producers of fresh produitesuch marketsell directly to consumersBYy eliminating

the demand for their products, this measure also affected their supply which could not have
reached the market otherwise, while costs would continue to be inguthedit income.

It quickly became apparent thatthe economic structures available to small producers

had extremely low resilience to crisesAKTI collected testimonials from members, and
capitalizing on the cluster infrastructuresponded swiftly and wedhead of governmental

bodies in raising the alarm fare x c | ude d/ i solatedo small pro
measures of the pandemithe Green Cluster was correctly positioned and with the right
structures to respondf structures like this do not est, then there is no timtor planning the
responsevhenacrisisemerges.e. no time fomeeds identificationjeveloping suppotbols,

lobbying etc.
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23. #WePersitTogethegUGampd&digtgvo(#0 Greek)

A nationrwide communication campaign wasihched only 10 days after the lockdown went
into force, withthe name #WePersitTogett@ampaigrn#0 ~ s z U 3 6 insGléekl 6

A Press Release was circulated on AptiR020,outlining the new effort of bridginthe gap
isolated producensith confinedconsumers around the islandhélmessageas clearthe smalt
scale Cypriot producers are all over the countityeyare producing great quality products and
they are currentlyrestrictedfrom reachng their customers. Support Small Cypriot Producers.

In the absence of a formal distribution network, ttesprelease informed the general public that

a solution was being draftedsnpporiof the small producers, and was a call to action for relevant
entities such as distribution companies, to join tficgte At the same time the campaign targete

all and each one of thetizens, asking them to contact the members of the cluster or any small
producer, and purchase the products directly, even if an official distribution scheme was not in
place, the prodters could find a way.

The dissemination strategy:

AKTIl outlineda di ssemi nati on str at e ganpaigpto makihizz2 i # We F
exposure andmpact Communication and dissemination activitiaslized all available

channels; print media, T¥ Radio, online and social & of AKTI and the Green Cluster

itself. Since the launch of the campaign, there has been unprecedented interest by mass

media to replicate the message, which served as a positive spin on a very difficult period

for all.

To monitor the impact and effeeeness of the campaigdA, K T 6 s st afolowedo ! unt ar

the reach and engagementsnadia

During the three weeks of the campaign, AKTI
MORE THAN 13.150.000 engagementwithin Cyprus

More deails in Appendix.

The Help desk:

Parallel to the media campaighKTl formed a spontaneotielp Desk

1 Telephone:Si nce everybody was working from hon
volunteered to act as a néormal call center. More tha2B0 phone callsfom consumers
and producershave been received during the 3 weeks ofGampaign
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A Kmail/Facebook Messenger communicatiorwith more than100 consumers and
producers.

From farm to fork T create the culture!

It was evident that the lack of a delivery network, to deliver the products to the door of the
consumers, was a major obstacletfa producers to sell and for consumers to buy. It was also
evident that there was no time td sp a delivery scheme now, but more direct actions were
neededThis gap is whathe campaign targetedy bothspread awarenessd help deal with it

now, during the crisis of the pandemic. The campaign encourageditiaéns, to contact the
members of the cluster or any small producer and purchase the products directly. Even if an
official distribution scheme wasot in place, the producers could find ayw

AKTI found a way to monitor the results of the campaign on this target: to estimate the

number of consumers that actually were inspired and encouraged to reach out to the

producers. This was not an easy tsisice AKTI did not havéhe requiredresairces and

could not allocate the human resources that would be needed during the pandamic. So,

order to havat least somandicative numbers of consumers that reached out to proxluce
encouraged by AKTI 6s c¢ amp al0geprsentatiee papduéeessd f r onm
to keep a record for u$hese producers were selected to covermost important areas, i.e.

dairy products, honey/carob honeglive oil, natural cosmetics, a plant nursery, fresh pasta

and wine. The 10 producemrsported thain total approximatelyl50 consumers contacted

them and purchased products during the 3 weeks of Covid19 lock down.

Our estimate is that 60 producers have been promoted and actively participated in this

campaign. All of them hadnly direct sales before thedk down. These producers had no

sales at all, due to the lock down. According to our estimates approximatetpm@dmers
directly contacted the producers through AKT
benchmark was a zero (zero sales) thssiltenarks a success.

There was a mainstreaming task during the campaign: to sheg®sitive impactsf thedirect
purchaseof productsdrom the producers themselves. We want the Farm to fork concept to step
up, to become a habit for consumerslit@ct acquisition from the producer, which might be a
winery, brewery, ranch, fishery, or other type of small food producer. The whole camgaaign
based to promote this concept for the-dégrthelockdown.
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Lobbying

The first suggestion of the Minrgtof Agriculture was to support the development of an on

line sales tool. Thisuggestion was immediately discussed with the produitemighthe

Green Cluster platfornThe small vegetable farmense r e very strong about
destroyed N@W. It is very complicate and it will take timeto develop an ofine market for

fresh vegetabl es, based o ndoremitllaige dgroducerscor s 6 pr
intermediaries. Small farmewvgho produce freshiegetablesmieed to have openaitar ket s . 0

Open air markets have been, however, closed as one of the first measures of the lank down
Cyprus Small farmers were furus about this governmental decision. They claimed that they
could control the entrance of people into the open air narkest as the entrance was
controlled in the supermarkets.

AKTI did a lot of lobbying transferringhevoice of the small farmers to the Ministrd

other officials, through radios, posts, announcements. Together with agricultural
organizationsAKTI6 s v oi ce had t he | mpadthe firstrglagationai r me
measures, i.e. on of the first lock down measures that havedssmemded

Also, a lot of consumers have been sensitised: they are calling to AKTI to find ways to
contact smalldrmers, small producers, small entergjsven after the lock down. This is an
important impact: to promote the direct bdretweerfarmersandconsumers!
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3. Conclusions

Lessons learnesb farof #WePersistTogethé#0 = o 7 U 3 ¢ ycanipaigiiead b the main
conclusion: e resilience to disasters of small countries or regions can be significantly boosted
through these innovative communitased approaches, such as the Green Cluster.

In more detail:

1. TheGreen Clustestructure ishot only athe plaform (a registryput alsathe relations
among the members and AKTI (the manager), whiene established yearsaga
These strong bona¥ trustgave the Cluster the ability to rebound quickly. Even if the
resouces were not availahlehe platform acté as aCOMMUNITYwith strong
engagement and partnership bagetfust and solidarity.

2. Reconfirming and validating the need for the Green Cluster as a small business network
T crises result imnnovation

3. Community resilience precedes overarching digithbsaof servicesi grassroots
solidarity and personal contact still persist in Cypriot economic activity

4. The Green Cluster is not an lame tool, it is not an dime structure. It is ghysical
platform and a digital registry. It can have a spififor on-line market, but this is not
the core task of the Cluster. Thackboneof the Green Cluster are the bonds that
have been created among the memdbrough the synergies, the networking activities,
the innovative capacity building sessions, the sheesdurces, the trust. In an era of
digitisation, there are some sectorsvhichsocialbonds should be in place. There are
parts of the communit t hat are fAsmall 06 and Avul nerab
in rural areas. These parts of the commuargthe coreof the production of goods,
and thus they need support. If initiatives such as Green Clustidseba endorseand
supportedy governments or other entitjgsral economy woultlavedefinitely been
different. The resilience to disasterssmnall countries or regions can be significantly
boosted through these innovative commuibidged approaches, such as the Green
Cluster.

5. Have tools in place and use theame of the most helpful tools was the DeCyDe
decision support method that AKTI ingments to identify gaps, needs,
solutions/suggestions. The method gave us a fast and efficient tool to identify
immediate ways to reaeind help the producers within the available resources AKTI
has. Rbust, participatory, solutieariented decision suppo methods should be
inherent part of any communityased network/structure, in order to provide with the
ability for a quick rebound in disasters.
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6. Rural womerentrepreneumnake ughe 60% of Green Cluster membersamyof them
face barriershat limit their ability tobe independent and strarwyhile women play an
indispensable role in the rural econori@yy can be economicallpdependenand most
womenwho manage to have a small busiregsextremely vulnerabletmyd i sast er 0s
impacts Economic empowerment of runalbmen to sustain their smdidlisinesses
crucialfor achieving a more equitable and sustainable world.

Clusters such as the Green Cluster lack access to furidiag.are nothe ordinaryways
to manage rural economy, or to empower \gomyouth or even to promote good
agricultural practices etcHowever,it is obvious thaClusters likethe Green Cluster can
launch transformation changes. They can acbastionsto amplify efforts forobust rural
economy,achievinggender balaree communities and theganhaveanimportant impact
in the community resilience to disasters.

This experience from the pandemic shows thigihificant regulatory modifications are
urgently neededsmart strategic decisions and innovative concepts slheulacorporated
within the rebound efforts in the pgsandemic periodThe viability of small producers,
small farmers and the rural economy neegent transformationGovernments must act
todayif they are tarecoverin thenearfuture. We need to have a robust plan, to reftact
the consequences of the pandemic and plamettigperatiorand the futureproof post
pandemic, rural economy. This is the challenge and the opigrtu
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APPENDIX

Total Public Outreach Resultslst April to 27th April per channel

TOTAL Public Outreach: MORE TH AN 13.150000engagements

V.

A 4 TVinterviews presenting #) © s z U 3 & gvatiJappiaximately67.600views.

TV
DATE LINK
CHANNEL

PEOPLE REACHED

01/04/2020 FAROSONAIR https://mww.facebook.com/farosonair/videos/544690592714753

3100

06/04/2020f VOULLTV https:/Aww.youtube.com/watch?v=wsuBUJgNEaU&feature=emb _|

7000
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Press:

A Printed Press:4 articles published ilNewspaperswith approximatelyl 7.100 readers.

PEOPLE
DATE NEWSPAPER TITLE LINK PHOTOS
REACHED
3 CyprusMail
e e e e
~ - gaooaaoos
Coronavirus: b
Environmental hitos //evbrus
group urges puh'h maiI.cqm/2020t/(14/07/c0ronavirus
. environnentatgroupurges
07/04/2020 | CYPRUSMAIL to order online public-to-orderonline-from- 2.530
from Small smalkproducers
producers
¢ 6 T y 3 U ;Kev_moMtAuwyAxrv‘\ﬂnoianoucmxnobc
2 LOJ o LOJ 0 3 :gﬁg;mzcmc Mpov GE MEpL6B0UG
aGU0dy) as U P
. https//pafospressom'to-kentro 3 A |
€909 4 Gt mdeton-akti-stirizertoys- k"
07/04/2020 | PAFOS PRESS| -~ (g U9 v o @| mikoysparagogoysiskyproy: 3.000 & 3
7_ ) seperiodoyskarantinas
t 469
"Uyshuas | ﬂ
aU; U3 Ua
E U d‘ J as U { https://politis.com.cy/politis
€ 99 Gt news/kypros/stirixteoys
08/04/2020|  POLITIS = 040 I 9.100
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https://cyprus-mail.com/2020/04/07/coronavirus-environmental-group-urges-public-to-order-online-from-small-producers/?fbclid=IwAR2VEWY_bk_q3FJdoxJUN8j2lAlXsNoxmDEr6gW-VTzTeyPCngmrCTVFUYg
https://cyprus-mail.com/2020/04/07/coronavirus-environmental-group-urges-public-to-order-online-from-small-producers/?fbclid=IwAR2VEWY_bk_q3FJdoxJUN8j2lAlXsNoxmDEr6gW-VTzTeyPCngmrCTVFUYg
https://cyprus-mail.com/2020/04/07/coronavirus-environmental-group-urges-public-to-order-online-from-small-producers/?fbclid=IwAR2VEWY_bk_q3FJdoxJUN8j2lAlXsNoxmDEr6gW-VTzTeyPCngmrCTVFUYg
https://cyprus-mail.com/2020/04/07/coronavirus-environmental-group-urges-public-to-order-online-from-small-producers/?fbclid=IwAR2VEWY_bk_q3FJdoxJUN8j2lAlXsNoxmDEr6gW-VTzTeyPCngmrCTVFUYg
https://cyprus-mail.com/2020/04/07/coronavirus-environmental-group-urges-public-to-order-online-from-small-producers/?fbclid=IwAR2VEWY_bk_q3FJdoxJUN8j2lAlXsNoxmDEr6gW-VTzTeyPCngmrCTVFUYg
https://pafospress.com/to-kentro-meleton-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy-se-periodoys-karantinas/
https://pafospress.com/to-kentro-meleton-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy-se-periodoys-karantinas/
https://pafospress.com/to-kentro-meleton-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy-se-periodoys-karantinas/
https://pafospress.com/to-kentro-meleton-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy-se-periodoys-karantinas/
https://politis.com.cy/politis-news/kypros/stirixte-toys-mikroys-paragogoys/?fbclid=IwAR3PideIhBWroYbqliGMowy_40S0O_PzNODsN2foDTWBEhfvymd5P1elPyU
https://politis.com.cy/politis-news/kypros/stirixte-toys-mikroys-paragogoys/?fbclid=IwAR3PideIhBWroYbqliGMowy_40S0O_PzNODsN2foDTWBEhfvymd5P1elPyU
https://politis.com.cy/politis-news/kypros/stirixte-toys-mikroys-paragogoys/?fbclid=IwAR3PideIhBWroYbqliGMowy_40S0O_PzNODsN2foDTWBEhfvymd5P1elPyU
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‘m | TABMO 11 AN 2000
Ai€§060¢ oroug napaywyois
6 v Al

PSSy e KTH
ADESMEUTOS iUs 99 p Vip ‘
P | s//www.facebookconyakti.cy/pos
11/04/2020 EJJ ;]J:) ¥ et s/27f5753k‘)98;2r;19:;9 est 2.500
PAFOU U’ U
| T¢¢
Online press:
A 7 publications in Online Magazineswith approximatelyl.141.000 readers.
ONLINE PEOPLE
DATE TITLE LINK PHOTOS
MAGAZINE REACHED
EUepU o:
MY lj (¢} g g T | https//mylife.comcy/peopléstirixe-ki-esytoyskyprioys
01.04.2020 ] mikroysparagogoys 170.000
LIFE.COM €99) 6t
Uy Uoxo
#U 927y 3a6(
E U q ;l- a6 G g hnpslltastegpdhosgitalitgom2020/04101épimgnoumemazi
TASTE AND stlrlzgumetousm|kroysparagogou$|s—
01.04.2020 €99 Gi T 80.000
HOSPITALITY UJ Uo voa bOOUS|OW3SUCENAZM sfX{CsozU
i 1689
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https://www.facebook.com/akti.cy/posts/2757539824299849
https://www.facebook.com/akti.cy/posts/2757539824299849
https://mylife.com.cy/people/stirixe-ki-esy-toys-kyprioys-mikroys-paragogoys
https://mylife.com.cy/people/stirixe-ki-esy-toys-kyprioys-mikroys-paragogoys
https://tasteandhospitality.com/2020/04/01/epimenoumemazi-stirizoume-tous-mikroys-paragogous-tis-kiprou/?fbclid=IwAR0-FH8Uu-e47hUo_vCZlTHVdBUMtyO-b90u5joW3sucFNAZM_sfXfCsozU
https://tasteandhospitality.com/2020/04/01/epimenoumemazi-stirizoume-tous-mikroys-paragogous-tis-kiprou/?fbclid=IwAR0-FH8Uu-e47hUo_vCZlTHVdBUMtyO-b90u5joW3sucFNAZM_sfXfCsozU
https://tasteandhospitality.com/2020/04/01/epimenoumemazi-stirizoume-tous-mikroys-paragogous-tis-kiprou/?fbclid=IwAR0-FH8Uu-e47hUo_vCZlTHVdBUMtyO-b90u5joW3sucFNAZM_sfXfCsozU
https://tasteandhospitality.com/2020/04/01/epimenoumemazi-stirizoume-tous-mikroys-paragogous-tis-kiprou/?fbclid=IwAR0-FH8Uu-e47hUo_vCZlTHVdBUMtyO-b90u5joW3sucFNAZM_sfXfCsozU
https://tasteandhospitality.com/2020/04/01/epimenoumemazi-stirizoume-tous-mikroys-paragogous-tis-kiprou/?fbclid=IwAR0-FH8Uu-e47hUo_vCZlTHVdBUMtyO-b90u5joW3sucFNAZM_sfXfCsozU

AKTI PROJECT AND RESEAR CH CENTRE

|
= S /WANT GARDE NEA ORIGINAL
H AKTH otnpilet toug pikpoig
napaywyoug s Kompou
g ) Tgg U
U 38 g g’ e 9 https//avantgardecomcy/articlegimpossible 200 000
workgli-akti-stirizei-toys-mikroys-paragogoys .
01/04/2020] AVANT GARDE U, Uovos storsm
fiyeg
TysaUje 2
jeaUg:eaUd _
B https//www.taxidromo24 con'2020/04/0entr
W o-meletonakti-ipostirixeitousmikrous
07/04/20D 41 3 OABZE Usgd e9 sktiposiiireitous 170.000
Uy Uoroae A r—
i 189
T =
Campaign to support small scale producers
during lockdown .
Campaign to
support small scal€  nhipsiincyprus philenews.com/campaig:
07/04/2020 IN-CYPRUS ) supportsmalkscaleproducersduring-lockdown/ 200.000
producers during e
lockdown e ™
O sidhoyoc
. ﬁrﬁ;;uc IKpOUG TIapaywyoug Tng
¢cEUd) aea
https//dialogoscomcy/stirizoymetoysmikroys-
e 99 J- 38 * paragogoysis-
~ kyproy/2utm_sourcesdlvr.it& utm_mediun¥face
11/04/2020 Cpt J % B u B s ~ book& utm _campaigrrastr&2092%Z8&source 130000
U:" U I3¥oa@E =facebook
Ti ] 8g¢

95 Kyrenias2113 Platy AglantzigdNicosiai Cyprus, Tel22 458485, Fax22 458486¢-mail: akti@akti.org.cy
www.akti.org.cy

15


https://avant-garde.com.cy/articles/impossible-works/i-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy
https://avant-garde.com.cy/articles/impossible-works/i-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy
https://avant-garde.com.cy/articles/impossible-works/i-akti-stirizei-toys-mikroys-paragogoys-tis-kyproy
https://www.taxidromos24.com/2020/04/07/kentro-meleton-akti-ipostirixei-tous-mikrous-paragogous-tis-kiprou/?fbclid=IwAR2M4g6gH1cQHJFlWMACzru8x5zfuPbgogJ0p3JbqoGq-lvdNKs_WiG6BPM
https://www.taxidromos24.com/2020/04/07/kentro-meleton-akti-ipostirixei-tous-mikrous-paragogous-tis-kiprou/?fbclid=IwAR2M4g6gH1cQHJFlWMACzru8x5zfuPbgogJ0p3JbqoGq-lvdNKs_WiG6BPM
https://www.taxidromos24.com/2020/04/07/kentro-meleton-akti-ipostirixei-tous-mikrous-paragogous-tis-kiprou/?fbclid=IwAR2M4g6gH1cQHJFlWMACzru8x5zfuPbgogJ0p3JbqoGq-lvdNKs_WiG6BPM
https://in-cyprus.philenews.com/campaign-to-support-small-scale-producers-during-lockdown/
https://in-cyprus.philenews.com/campaign-to-support-small-scale-producers-during-lockdown/
https://dialogos.com.cy/stirizoyme-toys-mikroys-paragogoys-tis-kyproy/?utm_source=dlvr.it&utm_medium=facebook&utm_campaign=astra%2092%2C8&source=facebook
https://dialogos.com.cy/stirizoyme-toys-mikroys-paragogoys-tis-kyproy/?utm_source=dlvr.it&utm_medium=facebook&utm_campaign=astra%2092%2C8&source=facebook
https://dialogos.com.cy/stirizoyme-toys-mikroys-paragogoys-tis-kyproy/?utm_source=dlvr.it&utm_medium=facebook&utm_campaign=astra%2092%2C8&source=facebook
https://dialogos.com.cy/stirizoyme-toys-mikroys-paragogoys-tis-kyproy/?utm_source=dlvr.it&utm_medium=facebook&utm_campaign=astra%2092%2C8&source=facebook
https://dialogos.com.cy/stirizoyme-toys-mikroys-paragogoys-tis-kyproy/?utm_source=dlvr.it&utm_medium=facebook&utm_campaign=astra%2092%2C8&source=facebook

AKTI PROJECT AND RESEAR CH CENTRE

= Brief

v
posesimanpspivon

O péA0G TWV PIKPOTAPAYWYWV TTNV
owovopia- «Emipevoups pagin

B jyhasd
€929 c] 4 U htt.ps//www.brief.cpm(_:y/analy.sei@-roloston— LILJLIEAR,
12/04/2020 BRIEF o b | misopargogoninotonomeepmename | 197 000 G.;4|
uuds @69ao o _
CA 9¢e¥y3a( Eﬁ‘}l =

Radio interviews:
A 2 Radio interviewswith approximately8000 listeners.

Social Meda:
A 5lposson AKTI 6s F aVithealtambiked Racly of over 76,000

A Examples of#) ~ s 7 U3 @ gpostsprill K 3 |Facebook Posts:

‘ AKTH / A Pm,m and Research Centre

A8 AXTH / AXTI Project and Research Centre A8l AXTH / AXTI Project and Research Centre
ot 131 1537 @ ol 132 1187 - @

ITHPIZOYME TOYE
IKPOYL

NAPATQroYI THI
KYneoy

95 Kyrenias2113 Platy AglantzigdNicosiai Cyprus, Tel22 458485, Fax22 458486¢-mail: akti@akti.org.cy
www.akti.org.cy

16


https://www.brief.com.cy/analyseis/o-rolos-ton-mikroparagogon-stin-oikonomia-epimenoyme-mazi
https://www.brief.com.cy/analyseis/o-rolos-ton-mikroparagogon-stin-oikonomia-epimenoyme-mazi
https://www.brief.com.cy/analyseis/o-rolos-ton-mikroparagogon-stin-oikonomia-epimenoyme-mazi

AKTI PROJECT AND RESEAR CH CENTRE

A 13poston Gr een Cl ust sith@Gmprofaie® 800 pedplerfaahgd
Examples of#0) ~ 9 z U 3 ¢ gastSGrdém Gluster Facebook Posts:

Green Cluster
@. Accil 24 3t 236 PM - @ & Green Cluster
April 24 3t 236 PM - @ 2o
. e’ Apdl 141150 AM-Q
H nowdTnTa oTa JupapiKa

PAYWYOL HE PEPAKL KA OPEEN

AKTH / AKTI Project and Research Centre
April 24 3t 11:49 AM - @

AKTH / AKTI Project and Research Centre
April 1431 1137 AM - Q
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XEPNHATIKO YONTPO TNG Kimpou
Tapovcaloups on... See More

Joups aAMO Eva EexwpicTo
boutique owvonoweio . To Makarounas Boutique Winery, mou
EXAVE MPOCHATA TNV EUPAVICT TOU CTNV ALTUUTOV ... See More

A 24posson AKT I oéam Pdgeveith apgroximateR624people reached.
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